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MEET: VISITING ANGELS

CAREGIVERS TAKE HOUSE CALLS, PROVIDE RELIEF

Name of business: Visiting Angels

Address: 1701 N. Green Valley Parkway,
Henderson, NV 89074 and 9436 W. Lake
Mead Blvd,, Las Vegas, NV 89134

Phone: 407-1100 (Henderson) or 562-3322
(Las Vegas)

Website: www.visitingangels.com/vegas

Hours and days of operation: Office is
open 8 a.m. to 5 p.m. Monday through
Friday; caregiving services are provid-
ed seven days a week, 24 hours a day.

Owned by: Michael and Jacqueline DiA-
sio

In business since: 2000

Describe your business.

Our goal is to keep seniors in their
homes. We are a personal care agency
that assists with daily living activities,
such as transferring, personal hygiene,
dressing, meal preparation and transpor-
tation. We do not provide medical care.

What's new with your company?

In 2012, we expanded our office in
Summerlin, which has been well-re-
ceived by the community. Health care
partners have asked us to expand into
Pahrump, so we are beginning to hire
employees there.

Who are your customers?

We serve Henderson, Las Vegas and
North Las Vegas. Our license is for any
adult over the age of 18; however, about
95 percent of our clients are seniors.

What is your business philosophy?

“We are all in this (world) together.”
We are a team of hard-working people
who try to take care of as many people
as possible.

What makes your business unique?

Our 225 employees are extremely ded-
icated and caring. They have been with
us, on average, for three to four years, so
they are very experienced.

The people who apply for jobs with us
are largely younger seniors themselves.
Many of them have worked in senior
care or health care for years. Often-
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CHRISTOPHER DeVARGAS

HOME HELPERS: Michael and Jacqueline DiAsio are the owners of “Visiting Angels” local in-home care. Michael DiAsio was formerly an executive at

Wells Fargo and Southwest USA banks.

times, our clients feel a connection with
their caregiver that’s reminiscent of
their relationship with their own adult

children.

What's the most important part of your
job?

By providing high-quality in-home
care to those who need it, we reduce a
lot of stress for families. We relieve the
stress not only for the senior care recipi-
ent, but also for their primary caregiv-
er, who usually is an exhausted family
member.

What s the hardest part about doing busi-
ness in Las Vegas?

We do not think there is anything un-
usually hard about doing business in
Las Vegas. Every community is going to

have isolated incidents of poor perfor-
mance or judgment.

What is the best part about doing busi-
ness in Las Vegas?

We have found the health care com-
munity to be very welcoming and pro-
fessional.

What obstacles has your business over-
come?

The challenging local economy in Las
Vegas. Specifically, the very high unem-
ployment rate.

2011 was our best year since we
opened in 2000, and 2012 will be about
10 percent better than 2011. We have
overcome the difficult economy by low-
eringour prices and being more flexible
for our clients and health care partners.

We have taken our excellent reputation
and expanded into new areas of town.

How can Nevada improve its business cli-
mate?

Promote the quality of life here apart
from the Strip. Nevada has many things
to offer residents that are as good or bet-
ter than other places in the country. We
need to amplify those.

What have you learned from the reces-
sion?

That maybe it is possible for the Unit-
ed States to go out of business. What we
experienced from 2007 to 2009 was a
close one.

Ialsoclearlylearned thatthe deeperthe
recession, the slower the comeback. This
is a huge economy we operate within. ¥

“The people who apply for jobs with us are largely younger seniors themselves. Many of them
have worked in senior care or health care for years. Oftentimes, our clients feel a connection
with their caregiver that's reminiscent of their relationship with their own adult children”
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